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Garmin – Topline Results

• Methodology
� Research was conducted online during January 2015 among SMS INC’s How Did I Do panel 

of core golfers
� Results have been analysed by age, gender and handicap where appropriate
� A total of 2001 responses were received although individual base sizes may vary
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Most Trustworthy/Reliable Brands
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USING SPORTS MARKETING SURVEYS INC. DATA



Using SPORTS MARKETING SURVEYS INC. Data

GUIDELINESGUIDELINESGUIDELINESGUIDELINES

� We are pleased for our clients to use this data in their advertising, press releases, catalogues and 

newsletters.  The use of our information in your marketing efforts is a legitimate and valuable application.  

However, there are guidelines under which data may be released outside your organisation. 

� Any publication of confidential information outside of your organisation without the prior consent of 

SPORTS MARKETING SURVEYS INC. is expressly forbidden.  You should send us a copy of any literature 

that references our data before it is published.  We will generally agree to such publication, but ask you to 

adhere to the following guidelines:

� The information should be a clear, fair and accurate representation of what our research indicates

� The time period and measure should be clearly indicated

� SPORTS MARKETING SURVEYS INC. should be credited as the source of the information.

� If you have any questions regarding these guidelines, or the appropriate uses of our data, please feel free 

to call.
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Contact Details 

UK CONTACT UK CONTACT UK CONTACT UK CONTACT DETAILSDETAILSDETAILSDETAILS

The Courtyard, Wisley,
Surrey GU23 6QL, UK
info@sportsmarketingsurveysinc.com 
Tel: + 44 (0) 1932 345 539

Edward Willis– Sports Account Executive
ed.willis@sportsmarketingsurveysinc.com
Tel: +44 (0) 1932 345 539

Richard Payne – Senior Manager - Sports Accounts
richard.payne@sportsmarketingsurveysinc.com
Tel: +44 (0) 1932 345 539
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